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Semester 6
NOTICE

All the students of r. Y. B. coM. ACCotrNTs & FINANCE (BAF) class required to select rhe
topic ofresearch project for semester-6 from the list given below, for respective courses.

Course code Name of the ro ect
TYBCOM (A/F)
SEM VI Impact of COWD-19 on Indian Econorny

UA FFSVI.S of COMD-I9 on Share Market
I of COVID-I9 on Mutual Fund lnvestment
I act of covlD-19 0n Electricit C CS

I of COWD-19 on Bankin Services
I of COMD-19 on overall Investments
I of COMD-19 on Derivative Market
I of COVID-19 on Forei Direct Investment
I act of covlD-I9 0n I ort &
I act of COVID-19 on Revenue Collection
I t of COVID-I9 on GST Collection
I of COVID-19 on Commodi Market

of CO\|ID-19 on M Market
of COWD-19 on lnsurance sector

act of covlD-I9 0n [ndustrial Sector
I act of COVID-19 on her Education Sector

t of covlD-Ig 0n T Sector
of COVID-19 on Indian Railwa

act of covlD-19 0n E-wallets
I act of co\llD-Ig 0n Housin Finance Sector
Fundamental Anal is in Indian Stock market

te Social R nsibili
Role of NBFC's in Indian Econom
Ratio Anal ls

Income Tax Deduction U/C VYA
International Financial Standards
Effect of Demonetization on Indian
Ca ital eti
The Effect of Internal Audit on erformance of Private Firms
Comparison of Online and Offline Trading in Stock
Market
Technical Anal is in Indian Stock Market
LA ital M t and Bank Lendi
Internal Control as a tool for Efficient emcnt
I of in Governmental Or isations
Fundamental and Technical Anal in Indian Stock Market



Ca Market Reforms
Bankin S em in India
Mutual Fund
Derivatives Market in India
Fore Direct Investment
Customer e towards movie tickets online v/s over the counter
To study impact of advertisement on consumer's preference towards edible
cookin oil.
A stud on customer reference on case ofbranded and unbranded
Customer Preference towards bu medicine online VS ovcr the counter oTC)
A study on customer's preference towards Supermarket v/s General
store
Anal is ofnecessi v/s discreti S cndi of consumer on chocolates
Customer satisfaction surv on tzzl uali of domino's and izza hut
A stud on customer reference on use ofbranded and unbranded cloths
A survey on the preference ofsalaried class on various investment options
available.
Co ison stud on mcdonald's and bur cr
A Stud on customer ence towards Dove sha oo Vs Pantene
As on Customer's Preference Towards Modes of a ents in Restaurant
A Study on Consumer's Preferences towards Induleklu Bringha hair oil Vs
Patan ali Kesh Kanti hair oil
Customer reference on himala face wash vs tan ali 1'ace wash.
Consumer ference in deodorant brands axe vs fo
A study on preference between online and offline grocery market among the non
workin women
I act of electronic on consumer satisfaction
Necess v/s Discreti S en on consumer on cold drinks
Financial litera amon wor women in mumbai.
A stud on on ofinvestors investi in life insurance
GROWTH OF ONLINE BANKING
FUNDAMENTAL ANALYSIS OF ANY COMPANY
TECNICAL ANAYSIS OF ANYCOMPANY
INTERNATIONAL FINANCE
IMPACT OF E-BANKING ON
CUSTOMER SATISFACTION
FINANCIAI INSTRT]MENTS
THE IMPACT OF AT]DITING IN
CONTROLLING FRAUD AND OTHER FINANCIAL IRREGLTLARITIES
AUDIT OF BANKS
A STUDY ON THE PERFORMANCE OF MUTUAL FI-IND IN INDIA
ANAYSIS OF VAROIUS INVESTMENT AVENUES
MERGER AND AC UISITION ON BANKING
COMPARATIVE STUDY BETWEEN TWO MUTUAL FTINDS
THE IMPACT OF TAXATION AS AN AID TO ECONOMIC
DEVELOPMENT
INTERNAL AUDIT: A TOOL FOR MANAGEMENT CONTROL

S SAUD ITING AS AN IN TRLIMENT FoR EN URIN G CCoUNTAB ILITY



MARKETING OF FINANCIAL SERVICES IN BANKINC SECTOR

MARKETING OF BANKING SERVICES
THE ROLE OF ELECTRONIC
BANKING (E- BANK]NC) IN THE DEVELOPMENT OF FINANCIAL
INSTITUTIONS
FRAUD AND IT'S ROLE ON BANK FAILURE
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