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___________ is a legal agreement where its members manage assets for the benefit of someone. 

A) Sole Proprietor  B) Partnership  C) Trusts  D) Limited Company 

 

 The tendency of every newspaper or a magazine is to widen the base of its readership to attract 

more____________. 

A) Readers  B) Employees  C) Advertising  D) Newspaper Vendors 

 

In India Partnership is governed under ____________. 

A) Indian Companies Act, 1956  B) Indian Partnership Act, 1936 

C) Indian Partnership Act, 1932   D) Indian Partnership Deed Act, 1934 

 

____________ type of ownership is more common among weekly newspapers and magazines. 

A) Partnership concern  B) Limited Company  C) Trusts  D) Sole Proprietary Concern 

 

In public limited company there should be minimum _____ and maximum________ members. 

A) 2 and 50   B) 5 and 50  C) 7 and unlimited D) 10 and unlimited 

 

Under ________ type of ownership pattern publishers allow employees to buy shares of the newspaper. 

A) Public limited company B) Private limited company  

C) Employee Company  D) Employee Ownership 

Managing committee is headed by _________________. 

A) Chairman  B) Directors  C) Board of Directors  D) Head of the Departments 

 

Managements giving absolute freedom to its editors is termed as_________________. 

A) Complete freedom  B) Clean freedom  C) Blanket freedom  D) Independence 

 



Newspapers operated by NGO’s and activist group’s has___________agenda. 

A) Political  B) Commercial  C) Diverse  D) Social 

 

Unlimited liability is biggest disadvantage of_____________ type of ownership. 

A) Partnership concern  B) Limited Company  C) Sole Proprietary Concern  D) Trusts 

 

___________ is a relationship of reliance.  

A) Sole Proprietorship  B) Partnership  C) Trust  D) Limited Company 

 

____________ can also be called corporate or mass ownership.  

A) Partnership concern  B) Limited Company  C) Trusts  D) Sole Proprietary Concern 

 

________________ does not take part in day to day operations.  

A) Chairman  B) Directors  C) Board of Directors  D) Head of the Departments 

 

Newspapers like Paanchjanya operating from Nagpur has ______________ agenda. 

A) Political  B) Religious  C) Political and Religious D) None of the above 

 

In real media scenario the__________ press is myth.  

A) Non commercial  B) Unbiased  C) Political  D) Independent 

 

________ advertisements are generally small ads, with minimum words.  

A) Display  B) Commercial  C) Government  D) Classified  

 

The main functions of human resource management are classified into two categories. 

a. Managerial Functions, Operative Functions 

b. Management Function, Managerial Function 

c. Operative Function, Management Function 

d. Departmental Function, Management Function 

 



Human Resource management helps improve___________. 

a. Production 

b. Productivity 

c. Power 

d. profitability 

 

________ is considered as bloodline of a newspaper.  

 A) Advertisement  B) Editor  C) Circulation  D) Byline 

 

 ________ is the key function of HR department in any organization.  

A) Sales  B) Increasing circulation  C) Recruitment  D) Advertising 

 

________ is the type of media ownership in which one type communication owns or is the sister company 

of another type of medium. 

A) Gross media  B) Partnership  C) Cross media  D) Joint ownership  

 

 The government has permitted FDI to the extent of _________ % in the media if management remains in 

Indian hands.  

A) 35  B) 49  C) 50  D) 51 

 

In June 2002, the government of India allowed FDI to the extent of ______%. 

A) 26  B) 28  C) 29  D) 30 

 

_______ normally would mean the occurrence of two or more things coming together.  

A) Media duality  B) Convergence  C) Cross convergence  D) Multimedia  

 

Eenadu was launched by _______________. 

A) Karunanidhi  B) YSR Reddy   C) S. Sadanand   D) Ramoji Rao 

 

HRD helps in developing____________. 



a. Interpersonal skills 

b. Interpersonal relation 

c. Interpersonal development 

d. Interpersonal choice 

 

Which is the oldest English daily in India? 

a. The Hindustan Times b. The Statesman c. The Times of India d. The Indian Express 

 

____________ is marketing through journalism. 

A) Brand Journalism  B) Digital Marketing   C) Advertorials   D) Paid Promotion  

 

__________costs are expenses that have to be paid by a company, independent of any 

specific business activities. 

a. Fixed b. Variable c. Unforeseen d. Marginal 

 

The rates of government ads are decided by _____________. 

A) Government of Maharashtra  B) Government PRO   C) DAVP   D) Prasarbharti 

 

An ideal management structure ensures_________________. 

a) Free flow of information b) Personal comments c) Employee benefits d) Advertisements over News 

 

The disadvantage of sole ownership is__________________. 

a) The owner have to bear the entire loss. b) He has to share profits c) He has little interests to promote 

his newspaper d) He cannot hire more people. 

The term web 2.0 refers to: 

a)Readable phase of the portal b) Writable phase of the portal c) No facility to respond and react on the 

portal d) Unreadable phase of the portal 

Newspapers usually do not accepts advertisements on: 

a) Consumer products b) Garments and accessories  c) Liquor and cigarettes d) Personal promotion 

 



Giving incentives to its vendors and readers is part of: 

a) Editorial strategy b) Marketing strategy c) Financial strategy d) Type of newspaper ownership. 

 

The ________ is administered by the Govt. of India through the Ministry of Corporate 

Affairs and the Offices of Registrar of Companies, Official Liquidators, Public Trustee, 

Company Law Board, Director of Inspection etc. 

a) Companies Act 1956 b) One Person Company c) Companies Act 2013 d) Serious Fraud Investigation 

Office 

 

The Companies Act, 1956 consists of ___ sections. 

a) 232 b) 123 c) 252  d) 658 

 

Article __ of the Companies Act 1956 describes the definition of a company, the types of 

companies that can be formed etc. 

a) 10 E   b) 156  c) 3   d) 53 

 

Television broadcasting was launched in_________. 

a. 1958 b. 1959 c. 1960  d. 1961 

In the year 1930, All India Radio was known as ____________. 

a. Aakashwani 

b. Indian Broadcasting Company 

c. Indian Broadcasting Service 

d. Vividh Bharati 

Article ____ explains about the shares, the shareholders rights, debentures, share 

capital, their procedure and powers within the company. 

a) 146 to 251 

b) 53 to 123 

c) 391 to 409 

d) 591 

Article ____ explains about the management and administration of the company and 



provisions registered office and name. 

a) 146 to 251 b) 53 to 123 c) 391 to 409  d) 591 

 

Article ____ elaborates on the provisions of duties, powers responsibility and liability of 

the directors in the company. 

 

a) 146 to 251 b) 53 to 123  c) 391 to 409  d) 252 to 323 

Article ___ explains about the arbitration, the prevention and obsession of the 

company. 

a) 146 to 251  b) 53 to 123  c) 391 to 409  d) 252 to 323 

 

Article ___ explains the procedure of winding up of a company, the preventions, the 

rights of the shareholders, creditors, methods of liquidations, compensation provided and 

ways of winding up of a company. 

a) 146 to 251  b) 425 to 560  c) 391 to 409  d) 252 to 323 

 

The first private television channel in India_____________. 

a. Asianet 

b. NDTV 

c. Times Now 

d. Surya 

 

Which was the first vernacular paper in India? 

a. Bengal Gazette 

b. Samachar Darpan 

c. Mumbai Samachar 

d. The Times of India 

 

  

 



Article __ further on explains about setting up companies outside India and their fees 

and registration procedure and all. 

a) 591 

b) 53 to 123 

c) 391 to 409 

d) 252 to 323 

 

 Which of these is not a brand building role of digital media? 

a. Amplify the offering 

b. Amplify a brand building platform 

c. Create a brand building platform 

d. Increase the competition 

 ‘Targeting’ is ________________. 

a. Creating the campaign 

b. Finding the big idea 

c. Finding the key demographics of the audience to increase engagement 

d. Distribution channel 

 

What is cross-promotion? 

a. Brand collaboration 

b. Sales 

c. Readership reviews 

d. Use of both online and offline media to promote a brand 

 

 What does ‘QR’ in QR code stand for? 

a. Quick Response 

b. Quick Reader 

c. Quiet Response 

d. Quiet Reader 

______________ defines where your product (item or service) stands in relation to 



others offering similar products and services in the marketplace as well as the mind of 

the consumer. 

a. Website 

b. Outdoor advertising 

c. Positioning 

d. Blog 

 

Which of these is not a benefit of digital media in building brands? 

a. Engages the audience and leverages ‘word-of-mouth’ publicity 

b. Newer platform for distributing good content 

c. Better targeting 

d. Expensive 

 

Reviews are a form of _____________. 

a. Sales 

b. Recommendation 

c. Bookings 

d. Favour 

 

What is Brand Journalism? 

a. Marketing through journalism 

b. Products favouring journalism 

c. Services designed to aid journalism 

d. Famous journalists who make a brand 

 

Social engagement increases __________. 

a. Branding 

b. Marketing 

c. Advertising 

d. Journalism 



 

This is an English-language daily started by four law students, a school teacher and a 

college lecturer. In 1940, it became the first newspaper to print in colour and the first 

newspaper to own an aero plane to distribute newspapers. In 1995, it became the first ever 

Indian newspaper to have an online presence. 

a. The Statesman 

b. The Times of India 

c. The Indian Express 

d. The Hindu 

 

Which of the following was developed the first? 

a. AM Radio 

b. Television 

c. DRM 

d. DTH 

A brand management technique that uses a combination of internet branding and 

digital marketing to develop a brand over a range of digital venues is known as 

___________. 

a. Blogging 

b. Promotional events 

c. Digital branding 

d. Sales 

Branding aims to ___________. 

a. Create new customers through sales 

b. Create connections between consumers and product/service to establish brand 

recognition 

c. Create distribution channels 

d. Create ads 

Which of these is not an online marketing channel? 

a. Email marketing 



b. Retail media 

c. Display advertising 

d. Flyers 

 

As opposed to the traditional funnel model, consumers today prefer _________. 

a. To engage with brands 

b. One-way communication 

c. TV ads 

d. Email marketing 

How can companies embrace brand journalism? 

a. Get a website 

b. Place ads in print media 

c. Using interviews and article-based websites that provide journalistic information 

to support a product’s offerings 

d. Have brand ambassadors 

 

 Branding helps create _____________. 

a. Advertisers 

b. Brand loyalists 

c. BCG Matrix 

d. Market segmentation 

 

Communication channel where two or more people communicate with each other 

through e-mail or mail, phone call or face to face is classified as_____________. 

a. Personal communication channels 

b. Irrational communication channels 

c. Non-personal communication channels 

d. Non-emotional communication channels 

 

The message framework design AIDA stands for__________. 



a. Action, intention, design and attention 

b. Action, interest, desire and attention 

c. Agency, intention, design and attention 

d. Attention, interest, desire and action 

 

What is a newspaper’s revenue proportional to? 

a. Clients 

b. Circulation 

c. Subscribers 

d. The Classified Ads 

 

Which among the following is NOT a way to boost a newspaper’s circulation? 

a. Prize scheme for new subscribers 

b. Increasing the selling price to look premium 

c. Tying up with other newspapers of repute 

d. Covering stories that attract reader’s attraction 

 

Which of the following newspaper is known for having brought in the Page 3 where 

the content is all about celebrity partying, gossip and commercial networking? 

a. The Hindu 

b. The DNA 

c. The Times of India 

d. The Hindustan Times 

 

Which among the following is considered as a major source of revenue of a 

newspaper? 

a. Classified Ads 

b. The editor’s excellence 

c. The gossip stories 

d. Sponsorship 



 

The oldest surviving newspaper of India is__________. 

a. The Statesman 

b. The Times of India 

c. Malayalam Manorama 

d. Mumbai Samachar 

18) First programme telecast on Doordarshan is___________. 

a. Krishi Darshan 

b. Asian games 

c. The Peacock Call 

d. Aap ki Aadalat 

 

Print Media is less effective, still why do people invest money in it? 

a. They are visually more attractive than electronic medium 

b. They are more popular 

c. Newspaper advertisements are economical 

d. They are most durable 

 

__________ are small ads where one advertises his merchandise/ wares in 

compressed words (often without illustrations). 

a. Classified Ads 

b. Display Ads 

c. Commercial Ads 

d. Sponsorship Ads 

 

When did regular radio broadcasting start in India? 

a. 23 July, 1927 

b. 26 April, 1923 

c. 12 June, 1924 

d. 05 May, 1925 



 

Management of finances involves____________. 

a. Minimising profits 

b. Providing financial resources whenever required 

c. Cutting down costs by reducing the number of reporters on field. 

d. Infrequent review of resources and expenditure 

 

 

More the number of classifieds, more is the _______ 

a. Unethical means 

b. Publicity stuff 

c. Acceptability 

d. Propagation 

 

Which among the following is NOT a characteristic of a Display Ad? 

a. Colourful 

b. Catchy Slogans 

c. Words compressed to 25 

d. Good Design 

 

The Government uses which among the following ads to propagate people’s health, 

education, environment, family planning etc. 

a. Display Ads 

b. Paid news Ads 

c. Commercial Ads 

d. Classified Ads 

 

Major media channels such as print, display, online and broadcast are classified 

as______. 

a. Non-personal communication channels 



b. Non-emotional communication channels 

c. Personal communication channels 

d. Irrational communication channels 

 

Which of the following promotional forms is often described as being too impersonal and 

only a one-way form of communication? 

a. Advertising 

b. Personal selling 

c. Public relations 

d. Sales promotion 

 

According to the Code of Conduct for Ads, which among the following is NOT a 

characteristic of an Ad? 

a. Should be Truthful 

b. Shouldn’t represent any person without his/her permission 

c. Should have exaggerated claims 

d. Should not have references to religion 

 

Companies Act, 1956 empowers the ____ to inspect the book of accounts of a company, 

to direct special audit, to order investigation into the affairs of the company and to launch 

prosecution for violation of the Act. 

a) Central Government 

b) Central Bureau of Investigation 

c) High Court 

d) Auditors 

 

The Companies Act, 2013 replaced the Companies Act, 1956 on ____ 

a) 10th January, 2001 

b) 29th August, 2013 

c) 29th September, 2000 



d) 1st April, 2013 

 

An OPC is classified as a _____ company under Companies Act. 

a) Private 

b) Public 

c) Listed 

d) Registered 

The ______ Committee of the Board consisting of three or more directors, out of which 

at least one director shall be an independent director. 

a) One Person Company 

b) Registered Valuers 

c) Corporate Social Responsibility 

d) Woman Director 

 

To run a newspaper effectively, it must ______________. 

a. Keep a balance between inflow and outflow of finances 

b. Increase inflow of finances 

c. Increase out flow of finances 

d. Taking extensive loans 

 

_____________ costs include the costs of raw materials and packaging. 

a. Fixed 

b. Variable 

c. Unforeseen 

d. Marginal 

 

The Companies Act, 2013 has separate provisions of ____ under Section 233 of the Act. 

a) Fast Track Merger 

b) One Person Company 

c) CSR Committee 



d) Woman Director 

 

Minimum number of members in case of private company is _________. 

a) 1 

b) 2 

c) 3 

d) 4 

 

Maximum number of members in case of public company is__________. 

a) 0 

b) unlimited 

c) 50 

d) 100 

 

What is known as the charter of the company? 

a) Memorandum of Association 

b) Bye Laws 

c) Prospectus 

d) Articles of Association 

 

Type of communication channel that sends messages without personal feedback or 

contact is classified as __________________. 

a. Personal communication channels 

b. Irrational communication channels 

c. Non-emotional communication channels 

d. Non-personal communication channels 

 

What are the 3 Rs of HRD? 

a. Ramble, Retain, Revise 

b. Recruit, Reward, Retain 



c. Revise, Rapport, Remember 

d. Reward, Revise, rapport 

 

Property of the company belongs to_______. 

a) Company 

b) Shareholders 

c) Members 

d) Promoters 

 

Minimum no. of Directors in case of a public company is __________. 

a) 1 

b) 2 

c) 3 

d) 4 

 

Minimum no. of Directors in case of private company is _______. 

a) 1 

b) 2 

c) 3 

d) 4  

 

A _______ cost is a corporate expense that changes in proportion to production output. 

a. Fixed 

b. Variable 

c. Unforeseen 

d. Marginal 

 

A _____ cost is a cost that does not change with an increase or decrease in the amount 

of goods or services produced or sold. 

a. Fixed 



b. Variable 

c. Unforeseen 

d. Marginal 


