
Advertising MCQ 

1. Detailed information can be given in the following media of advertising 

a. Television 

b. Radio 

c. Poster 

d. Newspaper 

 

2. Lifespan of the advertisement is long in  

a. Magazine 

b. Television 

c. Radio  

d. Outdoor 

 

3. There is no reference value for 

a. TV advertising  

b. Newspaper advertising  

c. Magazine advertising  

d. Mail advertising 

 

4. International exposure to the brand is given by  

a. Poster  

b. TV 

c.  Trade journals  

d. PR activities 

 

5. High production cost is involved in in  

a. Poster advertising  

b. TV advertising 

c. Window display  

d. Painted signs 

 

6. Trade shows and fairs is a meeting place of  

a. Potential customers  

b. Bank managers  

c. Ad agencies  

d. Media house 

 

7. Only one product display is called as  

a. Solus display  

b. Semi-solus display 

c. Related display 

d. Showcase display 

 

8. Identify the ”Wrong” statement – 



Video ads can be posted on   

a. YouTube 

b. Cinema halls 

c. WhatsApp 

d. TV 

 

9. Identify the “Wrong” statement from the following - 

Newspaper advertising is advantageous because 

a. It can provide detailed information about the product 

b. It is an inexpensive medium of advertising 

c. Advertisement is fixed and hence cannot be withdrawn. 

d. Advertisement can be repeated.  

 

10. Limitations of advertising in newspaper are – 

a. Life span of advertisement in is short – 24 hours. 

b. Products cannot be demonstrated. 

c. There are several advertisements in newspaper resulting in clutter. 

d. All of the above. 

 

11. Advertising in magazine helps because 

a. Mostly ladies read them. 

b. There is no specific target audience. 

c. One can place colourful ads. 

d. Detailed information about the product is not required, only picture is adequate. 

 

12. Identify the ”Wrong” statement from the following - 

Magazines have following limitations - 

a. Magazines have limited circulation. 

b. Magazines are not flexible in terms of placement of advertisement. 

c. Advertising in a magazine is not expensive. 

d. Magazines have a limited frequency. 

 

13. ABC is operating in India in the year 

a. 1945 

b. 1947 

c. 1948 

d. 1960 

 

14. The fastest growing medium of advertising is 

a. Internet 

b. Television 

c. Radio 

d. Magazines 

 



15. The out-of-home medium of advertising is 

a. Trains 

b. Window display 

c. Neon signs 

d. Hand bills 

 

16. Television was launched in India in year 

a. 1950 

b. 1959 

c. 1982 

d. 1991 

 

17. Advertising on television impacts more because 

a. It has a huge reach. 

b. Products can be demonstrated. 

c. Advertisement of a product is repeated. 

d. All of the above. 

 

18. Product manufacturers do not prefer advertising on television because 

a. No-one watches them. 

b. Television serials get more focus than advertisement. 

c. Advertising on television is expensive. 

d. Advertisements are shown for very short time. 

 

19. Identify the “Wrong” statement – 

Outdoor advertising is popular because 

a. It gets multiple exposure. 

b. People enjoy watching the advertisement during the traffic jam. 

c. It is a low cost way of advertising. 

d. It enjoys longer life. 

 

20. Outdoor advertising has limitations such as 

a. The agencies arranging hoardings are limited. 

b. The advertisement flex fades / gets torn very fast. 

c. The posters are very small to read in traffic movement 

d. None of the above. 

 

21. Identify the “Wrong” statement -  

Sky Advertising is method of advertisement using 

a. Hot air balloon 

b. Low flying plane flying banner 

c. Very tall building poster 

d. Sky writing by fixed wing aircraft. 

 



22. In trade fair, it is helpful to advertise a product because 

a. Potential buyers can see the product 

b. Product can be demonstrated 

c. It can build goodwill among existing customers. 

d. All of the above. 

 

23. Akashwani and Doordarshan are constituents of 

a. ASCI 

b. IMB 

c. Prasar Bharati 

d. IBM 

 

24. Advertising in this medium allows the consumer to go through the advertisement at their legion 

time 

a. Broadcasting 

b. Cinema hall 

c. Newspaper 

d. Outdoor poster 

 

25. The impact of the film advertising is 

a. Long lasting 

b. Pleasing 

c. Entertaining 

d. Attractive 

 

26. Audit Bureau of Circulation, India (ABC) is a leading 

a. Market research company 

b. Advertising company 

c. Financial audit company 

d. Financial Consultant company 

 

27. Email of a commercial  message is a method of advertising which is 

a. Direct marketing 

b. Indirect marketing 

c. Pyramid marketing 

d. None of the above. 

 

28. Doordarshan does not accept advertisements by  

a. Travel agency 

b. Insurance company 

c. Money lender 

d. Cooperative banks 

 

29. Identify the “Wrong” one – 



Following are the forms of Digital Media 

a. Web page design 

b. Podcast 

c. Neon signs 

d. Email commercial 

 

30. TRP system of weekly viewership is related to 

a. YouTube 

b. OTT platform (internet based movie platform) 

c. Television 

d. Newspaper 

 

31. Fun of the following company is not a media market research organisation in India 

a. ABC 

b. ORG 

c. IMRB 

d. Price Waterhouse Coopers 

 

32. Prime time of advertising on  television is a time between 

a. 7.00 A.M. to 10.00 A.M. 

b. 1.00 PM to 4.00 P.M. 

c. 7.00 P.M. to 10.00 P.M. 

d. Only Sunday Evening 

 

33. One of the following advertising medium offers interactive facility 

a. Newspaper 

b. Internet 

c. Television 

d. Outdoor poster 

 

34. Identify the”Wrong” statement from the following. 

The purpose of advertising campaign is 

a. To create brand image 

b. To gain competitive advantage 

c. To earn more money 

d. To expand the market for product 

 

35. Factors considered in copywriting are 

a. Product 

b. Market place 

c. Promotional appeal 

d. All of the above 

 

36. Selection of media for  advertising depends on 



a. Budget for advertising 

b. Liking of the chairman of the product manufacturing company. 

c. Current political conditions in the country 

d. Preference indicated by advertising company to the men product manufacturer. 

 

37. Choose the correct one from the following. 

Spending on advertisement is 

a. An unnecessary expense 

b. For the satisfaction of the product owner 

c. A long term investment 

d. To save income tax on the money spent 

 

38. Financial budget for advertising is decided as 

a. Percentage of sales method 

b. Competitors' expenditure method 

c. Share of the market method 

d. All of the above 

 

39. DAGMAR model of advertising is a  

a. Science model 

b. Purchase model 

c. Sales model 

d. Psychological model 

 

40. “Percentage of Sales Method” is based on  

a. Profit of the last year 

b. Sales volume of the last year 

c. Turnover of the last year 

d. Advertising  budget of the last year 

 

41. The following factor is most important for planning advertising campaign 

a. Roping of a celebrity for the advertisement 

b. Placing the ads continuously in the identified media 

c. Conducting market survey before planning the advertisement 

d. Obtaining bank loan for advertising budget. 

 

42. DAGMAR model was conceptualized by 

a. Russell Colley 

b. David Ogilvy 

c. Bharat Dabholkar 

d. Alyque Padmasee 

 

43. Gross Rating Points (GRP) are calculated by 

a. Multiplying reach by total frequency 



b. Multiplying reach by average frequency 

c. Dividing reach by total frequency 

d. Dividing reach by average frequency. 

 

44. Following are some of the steps are involved in the media buying 

a. Selection of media 

b. Securing approval from client regarding choice of publication or program 

c. Negotiating charges for advertisements 

d. All of the above 

 

45. Identify the “Wrong” one from the following - 

Factor influencing media selection is 

a. Product characteristics 

b. Target audience 

c. Media cost 

d. Product brand name 

 

46. Bursting method of advertising is 

a. Advertising in a particular season 

b. Advertising in a particular period 

c. Advertising throughout the year 

d. Advertising every alternate month 

 

47. Identify the “Wrong” one – 

The following is a method of preparing advertising budget 

a. Fixed guideline method 

b. Task method 

c. Objective method 

d. Subjective method 

 

48. In this method of advertising, the advertiser starts on a lower lower scale and gradually 

increases as the season peaks 

a. Teaser Step- Up 

b. Teaser Step- down 

c. Steady 

d. Bursting. 

 

49. To market thermal wear for living advertising strategy can be used 

a. Bursting 

b. Teaser Step-Up 

c. Seasonal 

d. Steady 

 

50. Choose the correct one – 



This is a step in media planning 

a. Media clutter 

b. Deciding the theme 

c. Media scheduling 

d. Deciding the creative pitch 

 

51. The factors in the Integrated Marketing Communication (IMC) include 

a. Nature of the product 

b. Availability of funds 

c. Nature of target customers 

d. All of the above 

 

52. Identify the correct “Target Audience” from the following for “2 minute noodles” 

a. CEO of automobile manufacturing company 

b. College students 

c. Housewife 

d. Cricket player. 

 

53. In all-you-can-afford method of budget allocation for advertising 

a. A fixed budgets is provided. 

b. A percentage of previous sales budget is provided. 

c. Budget is provided after considering spend for production and operations. 

d. Budget is allocated depending on charges by advertising company. 

 

54. Meaning of media planning is 

a. Conducting market survey of various options of marketing product and selection of 

Advertising company 

b. Process of determining the most cost effective mix of media for achieving media 

objectives. 

c. Conducting brainstorming for product advertisement method. 

d. Selecting the media for advertisement based on market research. 

 

55. Meaning of advertising campaign is 

a. Advertisements having same theme. 

b. Advertisements published within specific period. 

c. Product advertising using different media but with unified approach. 

d. All of the above. 

 

56. The all-you-can-afford method of advertising budget allocation is suitable to  

a. A car manufacturer 

b. FMCG company 

c. Soap powder manufacturer 

d. Travel agency 

 



57. The elements of media-mix are 

a. Markets 

b. Money 

c. Methodology 

d. All of the above. 

 

58. Identify the “Wrong” statement from the following - 

The purpose of tagline “Kuchh Meetha Ho Jaye” of a chocolate product is 

a. To remind customers of Diwali festival. 

b. To aim the advertisement to a target audience. 

c. To make specific product popular and increase sales. 

d. To correlate happiness with eating sweet chocolate. 

 

59. The best media to advertise new car model is  

a. Handbill 

b. Email 

c. Television 

d. Radio 

 

60. The following is the best example of analysing market conditions 

a. Advertising new car model on 1st January. 

b. Advertising hand sanitizer during an epidemic viral infection. 

c. Advertising of a new reality game show during exam time. 

d. Advertising a new ice-cream brand during winter. 

 

61. Identify the Correct statement 

During decline stage of a product in its Life Cycle 

a. It requires huge spend on advertising. 

b. It requires high spend on advertising. 

c. It requires comparatively lesser spend on advertising. 

d. It requires no spend on advertising. 

 

62. Type of media for an advertisement depends on product to be advertised. Select “Wrong” 

example from the following – 

a. Product requiring demonstration on television. 

b. Product requiring detailed information in a magazine. 

c. New product introduction in a newspaper. 

d. Product requiring explanation of specifications on radio. 

 

63. The arbitrary method of budget preparation is not 

a. Rationale 

b. Practical 

c. Scientific 

d. Acceptable 



64. An innovative advertisement  

a. Creates a good impact on the minds of the people. 

b. Has a great recall value. 

c. Helps in retaining brand name in minds of people for a long time. 

d. All of the above. 

 

65. Identify the “Wrong” word from the following –  

Print media very often used following techniques in the advertisement to make it attractive 

a. Charts 

b. Illustrations 

c. Gift Scheme 

d. Colour scheme. 

 

66. Following is an example of creativity in advertisement to enhance brand image 

a. Use of computer graphics to display man as a tiger in an advertisement of tea product. 

b. Employing services of a famous cricketer for suiting cloth. 

c. Poster hoardings of a famous butter brand based on current happenings. 

d. All of the above 

 

67. Creative advertisement  

a. Requires extra spending of money 

b. Gives competitive edge over the competitor. 

c. Does not increase product recall and therefore product demand 

d. Focusses on advertisement rather than on product. 

 

68. Identify the incorrect option from the following - 

The creative process involves  

a. Visualiser 

b. Copy director 

c. Art director 

d. Finance director 

 

69. The visualiser uses following methodology for generating ideas 

a. Brainstorming 

b. Juxtaposition and association 

c. Attribute listing 

d. All of the above. 

 

70. Meaning of USP is 

a. United States Pharmacopoeia 

b. Union of State Paramedicos 

c. Unique Selling Proposition 

d. United State of Paraguay 

 



71. Example of Emotional Selling Proposition is 

a. Eating milk chocolate after passing examination. 

b. Using a disinfectant on the floor for the protection of small crawling child. 

c. Getting Indian food during an international flight of foreign airline 

d. All of the above. 

 

72. Juxtaposition and association technique of visualisation means 

a. Associative thinking by a group of people. 

b. Analysing competitor advertisements. 

c. Thinking of new patterns and new relationships and to create a new way of looking. 

d. Listing of all the attributes of the product and of target prospect. 

 

73. Identify the “Wrong” factor in the following – 

Various motives of buying the product are 

a. Love and affection 

b. Pride and possession 

c. Fear and safety 

d. Jealousy and grid 

 

74. One of the most important selling point of a water filter is 

a. Price 

b. Warranty of the product 

c. After-sales-service 

d. Number of branches of the company. 

 

75. The advertisement 

a. Can challenge a competitor product. 

b. Can make unsubstantiated claims. 

c. Can employ animals or birds. 

d. None of the above. 

 

76. Example of USP are  

a. Usage of clove in a toothpaste. 

b. Quick cooking of noodles. 

c. Fill the petrol and forget 

d. All of the above. 

 

77. Identify the incorrect statement from the following – 

Example of endorsement is 

a. Celebrity endorsing a bath soap. 

b. A cricketer suggesting energy drink. 

c. A mobile company sponsoring a cricket competition. 

d. A dentist favorably recommending a toothpaste. 

 



78.  Focusing of purity (product attribute) has helped a product in generating confidence in minds of 

people. The example of the same is  

a. A gents bath soap. 

b. Coconut hair oil. 

c. Toothpaste with herbs. 

d. A men's perfume. 

 

79. Limitations of celebrity endorsing the product are 

a. Cost factor 

b. Doubting whether celebrity uses the brand. 

c. Celebrity shifting brand loyalty. 

d. All of the above. 

 

80. High Involvement Products are 

a. Low technology products 

b. Generally marketed by FMCG companies 

c. Inexpensive and mass usage products 

d. None of the above. 

 

81. The concept of USP was developed by 

a. Rosser Reeves 

b. David Ogilvy 

c. Al Reis 

d. Jack Welch 

 

82. One of the following is NOT a visualisation technique. Identify the same – 

a. Meditation 

b. Arguments 

c. Brainstorming 

d. Observation 

 

83. One of the following factors is essential for the creative process in advertising. Which one is 

most appropriate?  

a. Media research 

b. Colour schemeof advertisement. 

c. Ideas 

d. Communication 

 

84.  A man buying his wedding suite material is an example of 

a. Low involvement 

b. High Involvement 

c. Casual involvement 

d. All of the above. 

 



85. One of the following factors of advertisement is provided by client to the advertising agency's 

creative team. Identify the same –  

a. Plant layout 

b. Creative pitch 

c. Creative brief 

d. Financial budget 

 

86. Creative advertisement establishes the following of a product – 

a. Essence 

b. Identity 

c. Life cycle 

d. Sale worthiness. 

 

87. Creative brief is rightly called as 

a. Road map 

b. Green card 

c. Blue print 

d. Key result area 

 

88. Inclusion of Personal security feature in an advertisement is a  

a. Selling motive 

b. Buying motive 

c. Satisfaction motive 

d. Esteem motive 

 

89. In visualisation process, the creative team is led by 

a. Media director 

b. Art director 

c. Cameraman 

d. Production director 

 

90. High Involvement Products must justify buyer’s 

a. Financial status 

b. Social stature 

c. Lifestyle 

d. All of the above. 

 

91. Identify the main cause of brand hopping - 

a. Consumers do not display brand loyalty. 

b. Product quality is not significant to them. 

c. Price of the other brand is cheaper. 

d. Product manufacturing company is not important to them.  

 

92. Unique Selling Proposition involves 



a. One selling idea 

b. Many selling idea 

c. Unique design of advertisement 

d. None of the above. 

 

93. Advertisement of Insurance Policy is an example of which buying motive? 

a. Love and affection of family. 

b. Economy or gain. 

c. Fear. 

d. Health 

 

94. Identify the “Wrong” one - Example of Low Involvement Product is  

a. Ceiling fan 

b. Shampoo 

c. Flagship mobile phone 

d. Juicer. 

 

95. The final layout of an advertisement makes the actual difference in the impact on 

a. Competitor 

b. People 

c. Sales personnel 

d. Celebrities 

 

96. Copy writing is a form of 

a. Inbound marketing 

b. Outbound marketing 

c. Product marketing 

d. Service marketing 

 

97. Identify the “Wrong” one – 

Essential of copy writing is that 

a. The language should be specific. 

b. Copy writing should be precise and to the point. 

c. Copyrighting should result in persuasion. 

d. Media of advertising is not an essential factor. 

 

98. Copy normally includes the following elements in an advertisement 

a. Main headline and tagline 

b. Product name 

c. Company name and signature 

d. All of the above 

 

99. One of the following is not a “Type of copy” - 

a. Descriptive copy 



b. Scientific copy 

c. Photocopy  

d. Testimonial copy 

 

100. One of the following is an example of “Hard sell copy” – 

a. A celebrity endorsing a is soft drink. 

b. Current event based advertisement of a butter brand. 

c. Advertisement of an insurance policy. 

d. Advertisement of a baby food product. 

 

101. Select the correct answer from the following - 

a. Layout of an advertisement is prepared first. 

b. Copy of an advertisement is prepared first. 

c. Layout and copy of the advertisement are prepared simultaneously. 

d. Illustration of the advertisement is prepared first.  

 

102. Meaning of “Testimonial Copy” is one which  

a. indicates advise from a celebrity. 

b. indicates why a customer should buy a product. 

c. has an educational message for customers. 

d. indicates various features of the product. 

 

103. The purpose of including an illustration in an advertisement is 

a. To capture the attention. 

b. To symbolise the quality of the product. 

c. To dramatise the headline. 

d. All of the above. 

 

104. One of the following is NOT an advantage of using jingle in an advertisement – 

a. Product recall. 

b. Creation of brand loyalty. 

c. Results in good impact on minds of customer. 

d. It enhances brand image. 

 

105. One of the following is an purpose of “Post Testing of an advertisement”. Identify the 

same – 

a. To find out of technical errors in the advertisement. 

b. To reduce wastage in advertising. 

c. To find out impact of advertisement on buying behaviour of the customers. 

d. To evaluate advertisement communication effect on target audience. 

 

106. The following are methods of “Pre-testing” advertising effectiveness – 

a. Recall test 

b. Readership test 



c. Attitude test 

d. None of the above. 

 

107. Meaning of “UEP” is – 

a. Unique Entertainment Proposition. 

b. Unique Evaluation Proposition. 

c. Unique Emotional Proposition. 

d. Unique Earning Proposition. 

 

108. A catchy phrase used in the advertisement to sum up the message is called as  

a. Logo 

b. Body copy 

c. Slogan 

d. Illustration 

 

109. “Reason-why” copy of the advertisement is also known as 

a. Soft sell copy 

b. Hard sell copy 

c. Educational copy 

d. Descriptive copy 

 

110. Identify the correct one from the following –  

This test is conducted in various cities to find out the advertisement effectiveness 

e. Consumer jury 

f. Check-list 

g. Sales area 

h. Inquiry test 

 

111. Identify the correct answer. The “Hard sell copy” is suitable for this type of the product 

– 

a. Hair oil 

b. Cream biscuits 

c. Refrigerator 

d. Washing powder. 

 

112. This method of testing advertisement effectiveness was first developed by Daniel Starch 

– 

a. Recall test 

b. Readership test 

c. Attitude and Opinion test 

d. Sales test method 

 

113. Identify the “Correct” one – 

Concept of “Storyboard” type of advertisement is employed in this media 



i. Newspaper 

j. Television. 

k. Magazine 

l. Radio 

 

114. Select the “Correct” example from the following – 

“Jingle” method may not be useful for advertising of 

a. Toothpaste 

b. Washing powder 

c. Computer brand 

d. Milk chocolate 

 

115. Select the correct answer from the following – 

“White Space” in an advertisement can communicate more effectively than 

m. Illustration 

n. Logo 

o. Jingle 

p. Tagline 

 

116. Identify the “Right”answer from the following – 

Advertising a travel destination such as Europe requires “This”execution style  

q. Dramatic 

r. Humourous 

s. Lifestyle 

t. Any one of above 3. 

 

117. A layout that has no balance is called as 

a. Formal 

b. Informal 

c. Untidy 

d. Scattered. 

 

118. Advertisement should be 

a. Simple 

b. Memorable 

c. Inviting to look at 

d. All of the above 

 

119. Generally, position of the Logo in an advertisement is at 

a. Top left side 

b. Top right side 

c. Bottom right side 

d. Bottom left side 

 



120. Identify the “Correct” factor is the following – 

Using “Heart” strategy for an advertisement of air-conditioner, this factor can be stressed upon  

u. Power saving 

v. Instant cooling 

w. Good appearance 

x. Facility of remote control 

 

121. One of the following is an example of “Hard Sell Strategy”. Identify the same – 

a. Placing of milk chocolates at the counter in a grocery shop. 

b. Popcorn stall near the entrance of a mall. 

c. Display of various brands of television sets in a electronic items' showroom. 

d. Window display of sarees. 

 

122. Split-run is an example of “This” Pre-test – 

a. Checklist method 

b. Consumer jury test 

c. Sales area test 

d. Inquiry test 

 

123. A sentence “Ultimate Driving Technology” in an advertisement is example of 

a. Headline 

b. Slogan 

c. Logo 

d. Sub-headline.  

 

124. Meaning of the “Signature of Advertiser” is 

a. Brand name 

b. Logo 

c. Illustration 

d. Slogan.  

                                                                     


